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Missoma

Already renowned for creating fashionable, colourful jewellery
and for having an impressive celebrity following, Missoma has an
exciting and busy year ahead

Missoma is a mother and daughter team
made up of Michele Hordern and her
two daughters Sophie and Marisa, whose
names combine fo create the name
Missoma. Established in 2004, the brand'’s
distribution has grown rapidly and it is now
sold in 17 countries worldwide, recently
expanding info Asia. In the UK, stockists
include well-known department stores
including Harrods, Liberty, Fortnum &
Mason and Harvey Nichols, through to
top independent retailers such as Johnny
Rocket and Rockoko.

The brand’s success has been built
on its commercial yet stylish designs that
appeal to women of all ages and tastes.
For autumn/winter 2009, Shaka is inspired
by the pointed spear of Zulu warriors, and
its edgy look is contrasted by the gentle
curves of the more organic Thorn collec-
fion. These on-trend collections sit along-
side the brand’s classic Hot Rox collection
of candy-coloured stones, celebrity fans
of which include Jennifer Lopez, who wore
the hoops on the cover of Elle magazine.

JLo is one of many famous faces spot-
ted wearing Missoma jewellery. Other
celebrity followers include Scarlett Johans-
son, The Pussycat Dolls, Lady Gaga and
Girls Aloud, a fanbase that Marisa Hordern
attributes fo its fashion-forward edge with
a fine jewellery finish. Attention to detail is
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paramount for the brand, as are its price
points, with most jewellery retailing for less
than £200. "We wanted to produce jewel-
lery that’s fun and directional but afford-
able too,” says Hordern. “Customers want
fashionable, quality jewellery that they
don’t have to think twice about buying.”

It was a great year for Missoma in 2008,
which was topped off by winning the
award for Young British Design Talent of the
Year at the Italian Jewellery Awards. And
it seems the brand is now on an awards
roll, having recently also received a Coutts
New Jewellers Award, created to support
and nurture new talent in jewellery design
and craft.

As a result of the award, Missoma has
unveiled exciting plans for June’s Coutts
London Jewellery Week. Missoma and SHO
fine Jewellery have co-created the Rising
Gems group, which will be made up of ten
up-and-coming London-based jewellery
designers. The team is collaborating to
create a one-off collection sponsored by
Enlightened Swarovski Elements, which is
inspired by the World Land Trust (WLT), a
charity that works to protect endangered
species and habitats around the world.

Liberty’s new Designer Jewellery
Department has agreed o be the
project’s retail partner and will be
exclusively showcasing the collection
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during Coutts London Jewellery Week.

* think it is important to give something
back and we are proud to be
supporting the WLT,” says Hordern. "l also
think it’s great fun to collaborate with our
jewellery designer peers to create some-
thing very special together, and highlight
the variety of young falent that is coming
out of the UK now. The future of British
jewellery is very exciting and we are thrilled
to be a part of it and to help represent it.”

Contact details

T +44 (0) 20 7351 4282

E info@missoma.com

W missoma.com

In 2009, Missoma will be exhibiting at IJL, London
Fashion Week and Paris Fashion Week.
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